ICIM 3G (2025)

1. WXHBBITZ: Wil FEEL G AEEEEEEE A G EmnShai) o fEE R
By FrAEfEFE IR ME. SR, 515, 1B, 4ie. %00k,

2. WICHPT L BRI TR RE S B (T IE R e s i Bt 5, HEZFRTD
B S b U T RN, AR T 51K,

3. MERIR KN GAERN B, fEd, MEERFHH =20 R EENSERK T, . 1%

x. Bl AIER SO L S S I 73 500 4 5 o

4. ZHEEARDT 1008 GRS R0 T 315D o« SURZSH BRI A5 5 1 2™ # 3%

MCURIr: . fEElA. B4 (BOCESD st (SR R & E)
FAE 5 . 022 SR A5 5730 In Chinese. 11:

[1] Aluminum. A Market Approach to Energy Conservation[J]. Journal of Consumer Affairs,
2002,16(3):300-317

[2] Hooper, J. Nielsen, Andrew Whinstion. Recycling as Altruistic Behavior: Normative and Behavioral
Strategies to Expand Participation in a Community Recycling Programmer[J].Environment and
Behavior, 2002,(23):195-201

[3] Xie Kefan, Cheng Guoging. A Model of Receding Behavior, with Evidence from Danish Source
Separation Programmers[M]. Wuhan: Press of Wuhan University of Technology, 2003:78-90 (In
Chinese)

5. XHSHEEIAREN L (FEE, F4) BB TRE.

6. WBCZEE IS BN L Acknowledgement iS4 R BT, 4582 5.

7. WIURMEARERKL, NADT 4 50 DABRERAAE K Email Hilik.

8. MEART 617, HIHELARI IR ITE. MWl G560 A Ad, AU E 5
X, MERABASE. A 05k, =T . v WA, BT
BET. 2,

9. IESCEE—#i 4272 “ Introduction” , 75428 [ N AMIFFURRL : 1 SCHR S — #6439 “ Conclusion”
2R AR R, T SCEAT A A, IR B A S F R

10, s EE S E RS SO AN B AR AR S 7 B BRI FE] 1, A
AR, R “fEEE” . “BRi” e,

SR

11, 4k R ARk A Times New Roman 4k

12, F5: WIWEHEHM 14 SRE Y —RbriH 12 508 —Zhn@ A 10 S8 =ZbndH
B3 10 %5 B4, REH 9 5 REmmBES: R, BPRARERCTFH 9 5.

13 B AR HIARRAR, 0. AR SCHRME, JRA8E IR,

FITEPiX B TR

14, WICAITENTHY.

15, FTERACEKANMG: A4 210X 297 =K.

16 FESCHRERIUT B T B B I, “ SO g Tk “Tomieg”

TUAEREYCN ke 3.00 JEK T: 350 K
F: 3.0 HK Fi: 3.10 JEK

17, 7 “#ga0” IR “Bok” dkmivh,  “4nk” 2k 0 JHEK, “MEE” 2k 0 BF, “ATER” dELfE
ITEE,  REERRE S & (D) .

18. ffi % AF: Microsoft Word 97 LA FRRA.



XK
Measuring the Impact of Customer Satisfaction on Profitability: A Case
Study
GEH 14 5FRFEFERSMBEF) ()

Ming Xing 7(10 FHFEFD
School of Management, Wuhan University of Technology, Wuhaf, P.R.China, 430070

(E-mail: xiekefan@163.com, chengguoping@yahoo.com) / (ke S BAE FRIZR)
(Z BN ZAEE Bk ) VEFHE B SE =35 bkrts, T, i)
BPR Based on Risk Management
(F—17T)
Aiming Wang!?, Waoyue Zhang?, Panli Zheng 2
1 School of Management, Wuhan University of Technology, Wuhan, P.R.China, 430070
2 School of Economics, Jiangli University, Wuhan, P.R.China, 430074
(E-mail: maojiewenl11@126.com, zhangwaoyue@163.com, zhengpanli63@yahoo.com)
(10 S5 miE> (=17
Abstraﬁtomer satisfaction is probably one of the most frequently measured-+---+
Key wordg: Keyword1; Keyword2; Keyword3; Keyword4 (10 55, £ <81 15— i g 75K,
KRB NA DT 44
(5—47)
1 Introduction (—Zhai 12 57 REME, 1507 — MBS
We know that customer-Satisfaction is probably one of the most frequently measured marketing

constructs+++++- (IESCHH 10 59
(RS — Zebr i b 725 —A4T)
2 An Example Table J575 —#4% 1 FR A5 PIRR R4 Figure [7] 2
Customer satisfaction and its impact on profitability-+---+
Table 1 Customer Satisfaction —— (9 57 K5 N JEd)
Sector Mean Median range minimum maximum N
Consumer Cyclical 76539 75000 21000 66000 87000 117
Consumer Staples 79194 81000 30000 60000 90000 172
Financials 71641 71000 23000 61000 84000 39
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